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FINANCE

As a committed and forward-
looking investor, our ambition 
is to channel our investments 
into financing the real 
economy and accelerating 
the ecological transition – 
delivering tangible solutions to 
society’s long-term challenges.

P. 21
PROTECT

Protecting our clients from 
risk is a core commitment. 
We mobilise our full range of 
expertise to anticipate, assess, 
and manage risks effectively, 
and to provide tailored, 
high-performance protection 
solutions that meet the evolving 
needs of our policyholders.

P. 29
EMPLOY

We are committed to providing 
our employees with an 
inclusive and dynamic work 
environment. Through a 
proactive approach to 
training and development, 
we position diversity and 
inclusion as key drivers 
of well-being, innovation, 
and collective performance.
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Core 
of our mission

In synergy with all retail banking, private 
banking, and financial services, 
Societe Generale Assurances is at the heart of 
Societe Generale group’s development strategy.

At the same time, we are expanding 
our distribution model through the 
development of external partnerships.

We offer a comprehensive range of products 
and services to meet the needs of individual, 
professional, and corporate clients in life 
insurance, savings, retirement savings, 
and personal and property protection.

As a trusted partner to our clients, we combine 
financial strength, dynamic innovation, and a 
sustainable growth strategy, driven by the expertise 
and commitment of our 3,000 employees.
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Overview

In France
Life Insurance

Property & Casualty 
Insurance

Assurtech 
(Brokerage & Services)

Abroad
Germany
Societe Generale Assurances 
Germany

Italy
Societe Generale Assurances 
Italy

Luxembourg
Sogelife

Poland
Societe Generale Assurances 
Poland

Czech Republic
Komerční Pojištovna

Romania
BRD Asigurări

4th
Life insurer 

 in France

6th
Life insurer 
in Luxembourg

3rd
Life insurer 
in the Czech Republic

4th
Life insurer 
in Romania

20.3 bn EUR
PREMIUM INCOME

146 bn EUR
OUTSTANDINGS

393 M EUR
RESULT*

6%
FINANCIAL RESERVES 

FOR SOGECAP

22%
COST-TO-INCOME 

 RATIO

7
COUNTRIES

3,000
EMPLOYEES

15 M
CLIENTS

23 M
IN-FORCE POLICIES

 *Contribution to Societe Generale group net result.

Milestones – 2024SOCIETE GENERALE ASSURANCES

5 6



Cross interview

A sustainable
growth strategy

LUBOMIRA ROCHET,
Chariwoman 
of the Board of Directors

Lubomira Rochet, what are your first 
impressions of Societe Generale’s 
Retail Banking, Private Banking, 
and Insurance activities in France?

L.R. : Since joining the Group, I’ve discovered 
committed teams, a strong spirit of innovation, 

and a shared ambition to better serve our clients. 
Our three spheres – Retail Banking, Private Banking, 
and Insurance – form the cornerstone of the trust we 
build with our clients every day. What stands out to 
me most is our ability, through synergy, to deliver 
meaningful solutions at every life stage – whether 
it’s financing a project, planning for the future, 
or protecting what matters most. This closeness, 
anchored in both our local presence and high-
performing digital setup, is a valued asset.

Could you tell us more about the role of 
Insurance within Societe Generale group?

L.R. : Insurance is a strategic pillar of the Group. 
It completes our banking offer perfectly, boosts 
client loyalty, and serves as a real engine for growth 
– both in savings and protection. Thanks to the 
complementarity between banking and insurance, 
we provide comprehensive, simple and effective 
solutions that address today’s challenges: securing 
and diversifying savings, preparing for retirement, 
or dealing with the unexpected. Insurance also plays 
a key role in our commitment to a more sustainable 
society, as ESG criteria are integrated into the solutions 
we provide for individuals and businesses alike.

“Insurance is a strategic 
pillar of the Group.”
LUBOMIRA ROCHET.

PHILIPPE PERRET,
Chief Executive Officer 
of Societe Generale Assurances

Philippe Perret, how does the Insurance 
business perform in 2024?

P.P. : 2024 is a record year. We’ve exceeded 20 billion 
euros in premiums, and our savings life insurance  
have reached 146 billion euros in outstanding 
– up 10 billion euros from the previous year. 
Our contribution to the Group’s net income stands 
at 393 million euros, up 10%. Return on equity has 
risen to 22%, and our financial strength remains 
excellent. These results reflect the relevance of 
our strategy, built on an integrated bancassurance 
model, robust partnerships, and an innovative 
offering. It’s a powerful momentum – one that 
benefits our clients, our employees, and the Group.

How do you assess the growth 
of savings life insurance in 2024?

P.P. : It’s been nothing short of exceptional, 
thanks to the dedication of our distribution 
partners. Gross inflows reached 18.3 billion euros 
representing a 42% increase. In France, unit-linked 
products now account for 39% of outstandings, 
9 points above the market average. These figures 
speak volumes about client confidence and the 
competitiveness of our solutions: average returns 
of 3.31% on euro-funds and a solid financial reserve 
level of 6% place us among the market leaders.

Our capacity for innovation also shines through, 
particularly in private asset unit-linked funds and 
the launch of Mon Empreinte Épargne, the market’s 
first digital tool allowing clients to assess the 
carbon footprint of their life insurance contracts.

“It’s been nothing short 
of exceptional, thanks 
to the dedication of our 
distribution partners.”
PHILIPPE PERRET.
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Cross interview

Lubomira Rochet, how can savings life 
insurance meet clients’ needs – and how does 
digital enhance the advisor relationship?

L.R. : Savings life insurance have become a key pillar 
of wealth management, addressing the dual goal of 
growing capital and securing the future. Whether 
through SG, our Private Bank, or BoursoBank, 
we offer tailored solutions that reflect the unique 
aspirations of each client. Digital is a powerful lever 
for enriching the client experience – 24/7 access, 
online simulations, instant reallocation…

Our Mon Compagnon Retraite service perfectly 
illustrates the strength of our omnichannel model: 
over 135,000 SG clients have already benefited from a 
personalised online retirement assessment, and the 
opportunity to meet with an advisor to implement 
savings solutions for retirement planning.

Do you see artificial intelligence as a lever 
for delivering added value to clients?

L.R. : AI is a game-changer. It allows us to 
better understand clients’ needs, anticipate 
expectations, and deliver more relevant advice.

We’re already leveraging it to simplify access to 
information, personalise support, and accelerate 
operations. Of course, we are committed to 
respecting client data, and we ensure clients give 
their consent before receiving tailored services. AI 
doesn’t replace the advisor – it supports him by 
freeing up time for what matters most: building 
meaningful relationships in moments that count.

Philippe Perret, can you share 
some concrete initiatives aimed at 
improving customer satisfaction?

P.P. : Client satisfaction is at the heart of Societe 
Generale Assurances goals. We’re constantly refining 
the client journey and developing services to support 
them day-to-day. In savings life insurance, clients 
can now access personalised returns for euro-funds 
online. In protection, digital claims pathways have 
expanded significantly: 41% of claims in personal 
protection and 27% in home insurance are now made 
online. We also provide hands-on support during 
weather-related events, with field experts and services 
like drought diagnostics. The goal is clear – being 
there at the right time, with the right solutions.

“AI allows us to better 
understand clients’ needs, 
anticipate expectations, 
and deliver more relevant 
advice.”
LUBOMIRA ROCHET.

“The goal is clear – being 
there at the right time, 
with the right solutions.”
PHILIPPE PERRET.

In an environment where climate-related 
events are becoming more frequent, how 
can home and car insurance strengthen 
the relationship with clients?

P.P. : These policies are vital to clients’ everyday 
lives and help build a strong relationship of trust 
with the bank. A client who holds a home or car 
insurance policy with their bank is, on average, 
loyal for two years longer – or three years if they 
hold both. We offer solutions that are tailored to 
each individual, with coverage for essential needs 
and accessible touchpoints. In 2024, nearly one 
in two contracts was signed online or by phone. 
As climate risks grow, we are also ramping up 
responsible solutions and prevention tools – such as 
weather alerts and instant communications to inform 
and raise awareness. Being close to the client also 
means helping them protect themselves over time.

Lubomira Rochet, what are your ambitions 
for the Group’s Insurance business?

L.R. : Our ambition is clear: to make insurance a 
central driver of client satisfaction, loyalty, and 
growth at Societe Generale. That means expanding 
our business through integrated bancassurance and 
external partners of the Group, continuously offering 
more personalised and responsible products, 

and our ability to innovate, especially in digital services 
and the integration of AI to serve both clients and 
employees. Insurance is a profession of commitment 
– one that perfectly aligns with Societe Generale’s long-
standing mission: to support our clients effectively 
and sustainably in a world of constant change.

“Being close to the client 
also means helping 
them protect themselves 
over time.”
PHILIPPE PERRET.

“Our ambition is clear: to 
make insurance a central 
driver of client satisfaction, 
loyalty, and growth at 
Societe Generale.”
LUBOMIRA ROCHET.
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Our business model

A value-creating model

In addition to delivering economic performance, we seek 
to create and sustainably share value with our stakeholders, 
while contributing meaningfully to society. Our business model 
is based on the commitments and values of Societe Generale group: 
team spirit, innovation, responsibility, and commitment.

OUR COMMITMENTS

RESPONSIBLE 
INVESTOR

RESPONSIBLE 
INSURER

RESPONSIBLE 
EMPLOYER

OUR RESOURCES

SOLID FINANCIAL FOUNDATIONS
A solvency ratio above 190%
A Standard & Poor’s rating upgraded to A- for Sogecap

A STRATEGY BASED ON 
TWO COMPLEMENTARY PILLARS
An integrated bancassurance model in synergy 
with all the businesses of Societe Generale group
External distribution partners

15 M clients

146 bn EUR in savings life insurance outstandings

2,041 M EUR in gross premiums in protection

CUTTING-EDGE EXPERTISES 
AND TECHNOLOGICAL SYSTEMS
3,000 employees
Presence in 7 countries
58% women in the workforce

OUR BUSINESS 

LINES

CREATION 
OF INSURANCE 
SOLUTIONS
Marketing, actuarial science, 
data science

DISTRIBUTION 
PARTNERSHIPS
Collaboration within Societe Generale 
group and with external partners 
(IFAs, brokers).

FINANCIAL 
INVESTOR
Asset-liability management, 
financial market expertise

CUSTOMER 
RELATIONSHIP
Customer service, payment 
of benefits

OUR ADDED VALUE FOR 

OUR STAKEHOLDERS

FOR OUR CLIENTS
A comprehensive range of savings life insurance, retirement savings, 
and protection solutions, awarded with 43 labels
3.31% average return on Sogecap euro fund in 2024
6% financial reserves for Sogecap
+53: client recommendation index (NPS) in France 
23 M contracts managed
1.5 M clients calls handled
18% of Car and Home contracts sold digitally
26% of contracts sold via Customer Relationship Centres

FOR OUR EMPLOYEES
93/100: gender balance score
99% of employees trained on ESG topics
110 women mentored through a dedicated programme
3 days per year to engage in solidarity initiatives

FOR OUR SHAREHOLDERS
393 M EUR: net result
22% RONE (Return on Normative Equity)
20.3 bn EUR: revenue

FOR SOCIETY AND THE ENVIRONMENT
6 key commitments
Tobacco-Free-Finance Pledge
Principles for Responsible Investment 
Finance for Biodiversity Pledge
Montreal Carbon Pledge 
Net-Zero Asset Owner Alliance 
Carbon Disclosure Project

7 bn EUR in climate-oriented outstandings
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Our comprehensive range of products

Our solutions are widely awarded 
by the specialist press

SAVINGS

– 

INDIVIDUAL SAVINGS
Life Insurance

SEQUOIA
–  �Oscar for Best Life Insurance Contract Offered 

by a Bancassurer
–  �Oscar for Best Profile-Based Management Contract 

- Prudent Profile
–  �Le Revenu 2025 Gold Trophy for Best Contract 

from a Retail Bank
–  2025 Label of Excellence
EBENE
–  �Oscar for Best Life Insurance Contract with Assets 

over 5 bn EUR
–  2025 Label of Excellence
–  �2025 Top d’Or for Best Innovation 

in the Banking Category
–  �2025 Top d’Or for Best Premium Contract
ERABLE ESSENTIEL
–  2025 Label of Excellence
MULTISUPPORT EXCELLENCE
–  �Oscar for Best Life Insurance Contract with 

Assets under 1 bn EUR
TARGET+
–  �Oscar for Best Life Insurance Contract with Assets 

between 1 and 5 bn EUR

Capitalisation
TARGET+ CAPI
– Oscar for Best Capitalisation Contract

RETIREMENT SAVINGS
Annuities

Individual Retirement Schemes
PER ACACIA
– ��Oscar for Best Individual PER Offered by 

a Bancassurer 
– 2025 Label of Excellence 
– �2024 Trophée d’Or du Revenu for the best network 

bank contract 
– 2024 Trophée du Meilleur PER for network products 
– �Joint 1st contract place in the market ranking 

published by Investir magazine 

PER MATLA
– Oscar for Best PER Contract 
– Oscar for Best Online Distributed PER 
– Trophée d’Or du Revenu 2024, Special Jury Prize 
– Trophée du Meilleur PER 2024 for online products

PER LIGNAGE
– Oscar for Best Individual PER Offered by an IFA 
– 2025 Label of Excellence

Corporate Retirement Schemes

“Mon Empreinte Épargne”
Argus d’Or, Oscar for Innovation, Le Revenu Gold Trophy 
and Bronze winner of the Qorus Innovation Awards 2025, 
in the “Social, Sustainable and Responsible” category.

“Mon Compagnon Retraite”
2024 Gold Award for Customer Relationship Excellence.

The Oscars are awarded by a jury of journalists from the Gestion de Fortune editorial team and professionals representing all sectors of the 
insurance industry, for a period of one year starting in March 2025.
The Trophées d’Or are awarded by journalists from the Le Revenu editorial team for a one-year period starting in September 2024 for the PER 
Acacia and Matla contracts and March 2025 for the Séquoia and Mon Empreinte Épargne.
The Labels of Excellence are awarded by journalists from Dossiers de l’Épargne for a duration of one year. The above Labels were obtained 
between September 2024 and May 2025.
The Top d’Or awards are granted by a jury of journalists from toutsurmesfinances.com and Mes Finances Magazine for a one-year period starting 
in April 2025.

The Oscar for Best Customer Service
was awarded by Gestion de Fortune magazine to the savings life insurance, retirement, and 
protection products distributed by Societe Generale group’s retail network.

PROTECTION
PERSONAL PROTECTION

The individual protection range was recognised 
in the Best Protection Bancassurance Insurance 
category by the Institut Allemand de la Qualité
(IAQ) with Le Figaro.

Term Life Insurance
GENEA RANGE
– Oscar for Best Term Life Insurance Contract
– 2 Labels of Excellence 2025
– Awarded in the Best Bancassurance Protection 

Insurance category 2025 by the Institut Allemand 
de la Qualité (IAQ) with Le Figaro.

GENEPRO
– Oscar for Best Madelin Protection Contract

Funeral Expenses Insurance
Personal Accident Insurance
Key Person Insurance

HEALTH INSURANCE

Individual Health Insurance
– �Awarded in the Best Bancassurance Supplementary 

Health Insurance category 2025 by the Institut 
 Allemand de la Qualité (IAQ) with Le Figaro

– 2 Labels of Excellence 2025 for the “Young” 
and “Working Adults” plans

Professional Health Insurance
– 2025 Label of Excellence

CREDIT LIFE INSURANCE
– �2 Oscars for Best Group Mortgage Insurance Contract

PROPERTY & CASUALTY 
INSURANCE

Car Insurance
– 2025 Label of Excellence

Home Insurance
– 2025 Label of Excellence

Multi-Risk Insurance for Professionals

Executive Liability Insurance

OTHER RISKS

Milestones – 2024SOCIETE GENERALE ASSURANCES

13 14

Legal Expenses Insurance

Loss of Employment Insurance

Means of Payment Insurance

Financial Losses Insurancev

The Bronze Winner award was granted for a one-year period starting in June 2025 to Mon Empreinte Épargne during the Qorus Innovation Awards 
2025, by a panel of experts and a vote by industry professionals, selected from among 272 projects submitted by 146 institutions across 49 countries.
The Argus d’Or was awarded to Mon Empreinte Épargne by a jury of professionals convened by the Argus de l’Assurance newspaper for a period 
of one year from 10 June 2025.
The Gold Award for Customer Relationship, awarded to Mon Compagnon Retraite by Les Cas d’Or Banque et Assurance, is granted by a jury of 
industry professionals for a one-year period starting in December 2024.
The PER Acacia was ranked joint 1st contract in the market ranking published by Investir magazine in April 2025.
The personal protection range and the individual health insurance offer were recognised in the Best Bancassurance Protection Insurance 
category by the Institut Allemand de la Qualité (IAQ) with Le Figaro, in November and December 2024 respectively.
The PER Acacia and PER Matla have been awarded the Trophées Meilleurs PER 2024 in the network products and online products categories 
respectively by Challenges magazine for a period of one year from October 2024.

https://www.toutsurmesfinances.com


FINANCE
As a committed and forward-looking 
investor, our ambition is to channel 
our investments into financing the real 
economy and accelerating the ecological 
transition – delivering tangible solutions 
to society’s long-term challenges.
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Finance

Investing to support 
the energy transition

We are convinced that sustainable performance 
is based on a balance between economic 
growth, social impact, and respect for 
the environment. To this end, in line with 
Societe Generale group’s commitments and 
Paris Agreement initiatives, we have set clear, 
public targets to combat climate change, protect 
biodiversity, and achieve carbon neutrality 
across our investment portfolio by 2050.

Faced with today’s climate challenges, we have 
stepped up our commitment by channeling 
an increasing share of our investments toward 
sustainable solutions. By the end of 2024, 
we had multiplied our climate-oriented 
by 2.6 compared to 2020 – exceeding our 
2020–2025 target and made a new commitment 
to triple assets under management by the 
end of 2029. That same year, we deepened 
our action for biodiversity with dedicated 
investments totaling 140 million euros.

We apply strict environmental criteria to 
reduce the greenhouse gas emissions linked 
to our investment activities. At the end of 
2024, we exceeded our target of reducing 
our carbon footprint by -30% by 2025 and 
set a new target of -65% by end-2029.

Sustainability risks are fully integrated into our 
investment policy through the application 
of robust Environmental, Social and 
Governance (ESG) criteria in all decision-
making processes and we are strengthening 
our ambition to become “CSR by Design” by 
placing Corporate Social Responsibility at the 
core of our daily activities. Engaging in dialogue 
with the companies in which we invest is an 
integral part of our strategy — encouraging 
them to accelerate their transition to a more 
sustainable, inclusive, and low-carbon economy.

In our real estate investments, we prioritise 
high energy-performing assets, applying 
rigorous environmental standards from 
project design to building management. 
As of end-2024, our certified real estate 
portfolio was valued at 3.2 billion euros.

Through these commitments, we reaffirm 
our role as a responsible investor — 
convinced that finance can be a powerful 
driver of positive transformation. 3.2 bn EUR

OF REAL ESTATE INVESTMENTS 
WITH ENVIRONMENTAL 
CERTIFICATION

7 bn EUR
OF CLIMATE-ORIENTED 
OUTSTANDINGS
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Finance

Tangible actions 
in sustainable finance

“As a responsible institutional investor, 
we contribute to financing the real 
economy and the fight against climate 
change through an investment policy 
grounded in concrete and measurable 
commitments.”

MAI NGUYEN 
Finance, Investments and Risks

140 M EUR
OF ASSETS DEDICATED 
TO BIODIVERSITY

AN EXTERNAL FINANCING 
OPERATION OF 600 MILLION 
EUROS

In 2024, we successfully completed 
the placement of a 600 million euros 
subordinated debt issuance on the 
financial markets, targeting both French 
and international investors.
A strong signal of the financial community’s 
confidence in our solidity, the issuance was 
oversubscribed fourfold by a diversified 
investor base, allowing us to secure favourable 
financial conditions. This marks Sogecap’s 
second dated public subordinated issuance, 
following a first 800 million euros transaction 
completed in November 2023.

INVESTING IN SUSTAINABLE 
REAL ESTATE

We invest in the restructuring and management 
of our real estate portfolio to meet the 
highest social and environmental standards. 
Our concrete actions include improving energy 
performance (thermal insulation, high-efficiency 
systems), developing renewable energy sources 
(solar panels), reducing resource consumption and 
carbon footprint (reuse of materials), preserving 
biodiversity (urban greening), optimising waste 
management (waste sorting, dedicated facilities), 
and promoting sustainable mobility (bike 
storage areas). These investments – combining 
performance, sustainability, and occupant 
well-being – enhance the value of our assets 
and support the environmental transition.

LAUNCH OF THE BIODIVERSITY 
OBJECTIVE FUND

As part of an unprecedented initiative inspired by 
the “Climate Objective” funds, we are joining forces 
with around ten major French institutional investors 

in a market-wide effort to promote biodiversity within financial investment portfolios. 
The funds created under this initiative will invest in companies transitioning toward a business 
model that is sustainable from a biodiversity standpoint, as well as in firms developing 
innovative solutions to preserve nature and ecosystems. A new dedicated private equity 
biodiversity fund will be launched in 2025.

-44% -64% x 2.6

-80%
by 2030*

Oil
and Gas

-100%
by 2030

Thermal
Coal x 3

Climate-oriented
assets by

2030*

OUR COMMITMENTS

OUR ACHIEVEMENTS AS OF END 2024:

Carbon
Footprint

-65%
by 2030**

1%
exposure

to the sector

*compared to 2020  –  **compared to 2018
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PROTECT
Protecting our clients from risk is a core 
commitment. We mobilise all our expertises 
to anticipate, assess, and manage 
risks effectively, and to provide tailored, 
high-performance protection solutions that 
meet the evolving needs of our policyholders.
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Protect

Maintaining a close and trusting 
relationship 

As a responsible insurer, our mission is to 
support our clients at every stage of their lives 
by providing tailored, high-performing, 
and accessible insurance solutions. We work 
every day to deliver long-term protection by 
combining innovation and proximity, placing 
customer satisfaction at the heart of our 
strategy. Because each situation is unique, 
we offer a comprehensive range of solutions 
tailored to individual needs – whether to prepare 
for the future, secure one’s assets, or deal with 
life’s uncertainties.

This year again, in savings life insurance, the 
remuneration of our euro-funds was highly 
competitive. Following a significant increase of 
114 basis points in 2023, we maintained in 2024 
average profit-sharing rate of 3.31%, while 
preserving a solid reserve level of 6%. We offer 
a broad and diversified range of euro funds and 
unit-linked supports, suited to various needs 
and investment horizons. We have notably 
developed strong expertise and a dedicated 
range of solutions in real assets (infrastructure, 
private equity, and private debt). Since 2019, 
over 1 billion euros in private unit-linked assets 
have been raised.

We offer an omnichannel model combining 
online services, telephone support, and/or 
assistance in bank branches, with solutions 
that are easily accessible, with 24/7 access 
offers and innovative features. Clients can 
manage their portfolios independently – 
executing arbitrage operations or making 
payments entirely online – and access their 
personalised euro fund profit-sharing rate.

More than 135,000 individual clients from SG 
bank have already adopted the online service 
“Mon Compagnon Retraite” to help them plan 
their retirement in a personalised way.

In protection, we offer accessible, simple 
solutions tailored to our policyholders’ needs, 
while ensuring support from our experts in 
the event of a claim or unexpected situation. 
Our digital services enhance this closeness by 
streamlining contract management and offering 
optimised subscription journeys through our full 
omnichannel experience.

In 2024, 18% of car and home insurance 
contracts were sold online and 26% were 
subscribed via our Customer Relationship 
Centers.

Finally, we aim to optimise resource use and 
promote the circular economy. Thus, in 2024, 
47% of material damage claims in car insurance 
involved the use of repaired parts, and 13.3% 
used parts from the circular economy.

Customer satisfaction is at the core of 
our development strategy. To make claim 
declarations easier, we have deployed digital 
journeys. Our commitment also translates into 
strengthened prevention initiatives and close, 
personalised support – particularly during 
climate-related events – ensuring local presence 
and client-focused service.

Finally, the increased use of data and 
the accelerated deployment of artificial 
intelligence solutions are creating new 
opportunities. By promoting automation and 
the continuous optimisation of our processes, 
we are enhancing the customer experience – 

both in savings life insurance and protection – 
and improving the experience of our employees.

Being a responsible insurer means being 
a partner who protects, supports, and 
anticipates the needs of its clients.

28.9 
bn EUR
OF FINANCIAL ASSETS THAT INCORPORATE 
SOCIAL OR ENVIRONMENTAL FEATURES

“The strength of our integrated bancassurance model lies in an efficient 
and high-performing omnichannel system, both in savings life insurance 
and protection. Our targeted use of data enables us to deliver a 
personalised, value-generating experience for all our clients.”

INGRID BOCRIS 
Bancassurance and Digital Development
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Protect

A high-performing omnichannel 
system serving customer 
satisfaction
“The right balance between human 
expertise and digital tools strengthens 
the quality of the customer relationship. 
By combining proximity and 
personalisation, responsiveness and 
autonomy, we meet the expectations of 
efficiency and simplicity expressed by both 
our policyholders and our employees.”

PHILIPPE BOURRIN – Customer Relationship France

18%
OF CAR AND HOME 
INSURANCE POLICIES 
SOLD DIGITALLY

MON EMPREINTE ÉPARGNE 
ASSESSING THE CARBON 
FOOTPRINT OF YOUR 
SAVINGS CONTRACT

In order to facilitate SG customer’s 
understanding of the carbon footprint 
of their savings contracts, we launched 
Mon Empreinte Épargne (that could be 
translated as “My Savings Footprint”)– 
the first digital service on the market 
that enables users to assess the carbon 
footprint of their savings life insurance 
contracts and Retirement Savings Plans. 
Through their SG personal online space 
and mobile app, 1.5 million clients can view 
the carbon impact score of their contracts 
using a scale ranging from A+ to E–. This 
score takes into account past and current 
carbon emissions, as well as the contract’s 
future decarbonisation trajectory, 
providing a clear view of its contribution 
to climate change mitigation. Mon 
Empreinte Épargne also offers educational 
content on non-financial impacts.

NEW DIGITAL FEATURES FOR 
MANAGING SAVINGS LIFE 
INSURANCE CONTRACTS

Following several improvements made in 2023 to the 
online access of savings life insurance and retirement 
savings contracts, two new milestones were reached 
in 2024 within SG personal online space and mobile 
app: the launch of the arbitrage and payment 
online journeys. These features natively incorporate 
the duty to advise and guide the client throughout the 
process, allowing for a fully autonomous experience 
with final confirmation via electronic signature.

“The continued rollout of artificial 
intelligence solutions, combined with data 
utilisation, is a key driver for automating our 
processes, enhancing operational efficiency, 
and creating value for both our clients and 
our employees.”

AIRY GROSCOLAS – Resources

A COMPREHENSIVE 
RANGE OF SOLUTIONS 
TO PREPARE FOR 
RETIREMENT

We offer a comprehensive range of retirement savings solutions 
designed to meet the needs of all client segments. Whether it’s 
individuals looking to plan their future with peace of mind – 
with a range of Retirement Savings Plans distributed through 
the SG network and BoursoBank – or companies seeking to 

support their employees through our integrated Retirement and Employee Savings solutions, our 
offerings combine performance, flexibility, and security. Backed by our expertise and strong  
position as a leading player in the French market, with 27.3 billion euros in outstandings 
by the end of 2024, we support our clients over the long term with tailored solutions and 
personalised digital services.

Progressively rolled out since 2021, the selfcare solution allows 
policyholders to declare and manage home and protection 
insurance claims 24/7. Secure communication, personalised 
journeys, prioritised handling, and optimised response times 

– the benefits of this digital space speak for themselves. Our clients have widely adopted the tool: in 
2024, over 41% of protection claims and 27% of home insurance claims were submitted through this 
platform. In 2024, the rollout continued with the addition of a new feature enabling clients to declare 
job loss under an income protection insurance policy.

26%
OF PROPERTY AND CASUALTY INSURANCE 
CONTRACTS SOLD VIA CUSTOMER 
RELATIONSHIP CENTRES
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DECLARE A CLAIM 
ONLINE, COMPLETELY 
INDEPENDENTLY





EMPLOY
We are committed to providing our employees 
with an inclusive and dynamic work environment. 
Through a proactive approach to training 
and development, we position diversity 
and inclusion as key drivers of well-being, 
innovation, and collective performance.
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Employ

Creating a work environment that 
promotes fulfilment for all

Being a responsible employer means 
empowering everyone to take action and 
grow within an ethical and supportive 
environment. Because we firmly believe that 
our responsibility as an employer goes beyond 
economic performance, we are fully committed 
to creating a workplace where everyone can get 
involved, develop their skills, and contribute to 
a more sustainable future. This commitment 
is reflected in concrete actions to promote 
diversity, equity and inclusion, quality of life at 
work, responsible practices, and solidarity.

Diversity and inclusion are a source of strength, 
driving innovation and performance. That’s 
why we implement policies and initiatives 
to foster an inclusive work environment 
and combat all forms of discrimination. 
Our commitments are reflected in awareness-
raising actions such as themed conferences, 
virtual reality workshops, and the adaptation 
of our recruitment and promotion policies to 
ensure equal opportunities for all. As a result, 
our gender equality index rose from 78/100 
in 2018 to 93/100 at the end of 2024.

Providing our employees with a respectful 
and inclusive work environment is essential 
to us. We believe in the power of information 
and awareness to change mindsets. That is 
why we regularly organise conferences on 
key topics such as customer satisfaction, 
climate risks, and the company’s areas 
of expertise. These moments of dialogue 
help foster a committed corporate culture, 
where everyone can better understand 
societal challenges and act accordingly.

We also encourage our employees to adopt 
responsible behaviours in their daily activities 
by giving them the means to take concrete 
action. As a result, 208 kg of unused, defective, 
or obsolete electronic devices and accessories 
were collected for recycling and recovery.

Finally, collective commitment is a core value for 
us, which is why we encourage our employees 
to take part in solidarity initiatives. To support 
this, they are granted three days per year 
– during working hours – to get involved. 
Whether through skills-based sponsorship days 
with the Énergie Jeunes association, collecting 
care packages for French Red Cross centres, 
taking part in the Group’s sports challenge, 
or joining the Imagine for Margo charity run, 
we give everyone the opportunity to contribute 
to solidarity efforts that make a real impact.

The daily actions of our employees 
give real meaning to our commitment 
as a responsible employer.

“Skills development, well-being at work, and diversity are at the heart 
of our priorities. These are key drivers for strengthening employee 
commitment and creating a fulfilling work environment.”

BRUNO GÉRIN-ROZE 
Human Resources

93/100
GENDER BALANCE 
SCORE

150
WORK-STUDY 
POSITIONS
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Employ

Promoting diversity and 
commitment across our employees

“By accelerating our investments 
in the real economy, we are taking 
tangible steps toward the ecological 
transition – a core commitment of our 
role as a responsible insurer.”

DANIEL JOST 
Corporate Secretary

3 days
PER YEAR FOR 
SOLIDARY 
INITIATIVES

SIGNING OF THE 
L’AUTRE CERCLE 
ASSOCIATION 
CHARTER

By signing the L’Autre Cercle Charter 
– France’s leading initiative for the 
inclusion of LGBT+ individuals in the 
workplace – we have reaffirmed 
our commitment to fighting 
discrimination and building a more 
inclusive company. Following in the 
footsteps of Societe Generale group, 
already a signatory of the Charter, 
we pledge to raise awareness around 
LGBT+ inclusion and to help advance 
their recognition in the professional 
world.
This genuine three-year commitment 
represents a further step in our 
Diversity, Equity & Inclusion policy 
and reflects our determination to be 
a company where every employee 
feels welcomed and accepted in all 
their diversity.

AWARENESS OF 
CLIMATE RISKS

In a context increasingly marked 
by frequent climate events, clients’ 
protection needs are growing – and 
represent a major challenge for 
every insurer. That’s why we take a 
proactive approach by integrating 
climate change into our corporate 
strategy. In 2024, we took a further 
step by raising awareness among 
our employees about these 
risks and their impact on the 
insurance profession, on our 
activities, and on broader market 
trends, through a dedicated week 
of conferences. This gave them 
the opportunity to deepen their 
understanding of climate-related 
issues and to (re)discover our 
commitments as a responsible 
investor, insurer, and employer 
in addressing these challenges.

TWO SOLIDARITY 
DAYS WITH 
THE REJOUÉ 
ASSOCIATION

The Rejoué association gives 
toys a second life thanks to 
the work of women and men 
supported on their path 
toward long-term employment 
and social inclusion. As part of 
our engagement programme, 
22 of our employees took 
part in solidarity days at the 
association’s premises in 
Vitry-sur-Seine (94).  
This experience gave them 
a deeper understanding of 
Rejoué’s activities – which we 
have been supporting for several 
years – and allowed them to 
contribute to toy refurbishment 
workshops, including items 
collected during a major 
donation drive organised 
among our employees.

AN INTERNATIONAL 
COMMITMENT TO EDUCATION

This year, solidarity initiatives expanded across our various 
geographies, particularly in support of education – a key 
focus of the “Societe Generale Philanthropy” programme.
In Germany, one project enabled children and teenagers 

suffering from mental stress to take part in workshops and gain year-long access to the Museum of Arts and 
Crafts in Hamburg. In Luxembourg, Sogelife supports the initiatives of the Life Project 4 Youth association 
and helped fund a training centre in India to support underprivileged young women in entering the workforce. 
In Poland, the SOS Children’s Villages association received a donation to help support young orphans. In the 
Czech Republic, Komerční Pojištovna supports the Dobrá Rodina association, which trains and assists future 
foster parents. In Romania, BRD Asigurări de Viață inaugurated the first Smart Lab for the professional inclusion 
of young people and adults with autism, in partnership with the Autism Voice association.

99%
EMPLOYEES TRAINED 
ON ESG ISSUES

45
AVERAGE 
NUMBER OF TRAINING 
HOURS PER EMPLOYEE
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Our corporate governance

The Board of Directors endorses the strategic direction 
and ensures their proper implementation.

Chairwoman of the Board of Directors
LUBOMIRA ROCHET 
Executive Vice President in charge of Retail Banking activities in France, Private Banking and Insurance, as well as 
the Group’s Chief Operating Office, member of the Executive Committee of Societe Generale group.

Members of the Board of Directors
PHILIPPE PERRET 
Head of the Insurance Business Unit, 
Chief Executive Officer of Sogecap, 
Member of the Management 
Committee of Societe Generale group, 
Chief Executive Officer of Societe 
Generale Assurances.

SYLVIE RÉMOND 
Former Head of the Risk Service Unit, 
Former Member of the Management 
Committee of Societe Generale group.

ANNE-CHRISTINE CHAMPION 
Co-Head of Global Banking and Investor 
Solutions, Member of the Executive 
Committee of Societe Generale group.

MATHIEU VEDRENNE 
Head of the Private Banking activities, 
Member of the Management 
Committee of Societe Generale group.

BERTRAND COZZAROLO 
Co-Head of the SG Retail Network in 
France, Member of the Management 
Committee of Societe Generale group.

LUDIVINE LABARRE 
Deputy Group Chief Risk Officer, 
Member of the Management 
Committee of Societe Generale group.

BENOÎT GRISONI 
Chief Executive Officer of BoursoBank.

LAURENT GOUTARD 
Former Head of International Retail 
Banking – Africa, Mediterranean 
Basin and Overseas, Former Member 
of the Management Committee 
of Societe Generale group.

MAI NGUYEN 
Deputy Chief Executive Officer 
of Sogecap in charge of Finance, 
Investments and Risks at Societe 
Generale Assurances, Member 
of the Management Committee 
of Societe Generale group.

BENOÎT OTTENWAELTER 
Former Group Chief Risk Officer, 
Former Member of the Executive 
Committee of Societe Generale group.

MICHEL LUNGART 
Independent Board Member.

Statutory 
Auditors
PRICEWATERHOUSECOOPERS
AUDIT KPMG S.A.

Executives of the Entities in France
SOGECAP

PHILIPPE PERRET 
Chief Executive Officer.

MAI NGUYEN 
Deputy Chief Executive Officer.

INGRID BOCRIS 
Deputy Chief Executive Officer.

LAURENT DOUBROVINE 
Deputy Chief Executive Officer.

LAURENT DUNET 
Deputy Chief Executive Officer.

SOGESSUR

INGRID BOCRIS 
Chief Executive Officer.

PHILIPPE BOURRIN 
Deputy Chief Executive Officer.

ANTARIUS

INGRID BOCRIS 
Chief Executive Officer.

JÉRÔME LERICHE 
Deputy Chief Executive Officer.

ORADEA VIE

LAURENT DOUBROVINE 
Chief Executive Officer.

FRÉDÉRIC COIN 
Deputy Chief Executive Officer.

MOONSHOT INSURANCE

LAURENT DOUBROVINE 
Executive Chairman.

LAURENT DU BOIS 
Chief Executive Officer.

BOARD OF DIRECTORS AS OF 6 MAY 2025

The Executive Committee is composed of the Chief Executive 
Officer and the heads of the four Business Units and four 
Service Units of Societe Generale Assurances.

PHILIPPE PERRET 
Chief Executive Officer of 
Societe Generale Assurances

MAI NGUYEN 
Finance, Investments and Risk

INGRID BOCRIS 
Bancassurance and Digital 
Development

LAURENT DOUBROVINE 
Partnerships and Corporate 
Development

LAURENT DUNET 
International

PHILIPPE BOURRIN 
Customer Relations France

AIRY GROSCOLAS 
Resources

DANIEL JOST 
General Secretary

BRUNO GÉRIN-ROZE 
Human Resources
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Our corporate management

The Management Committee is responsible for carrying out 
the strategic directions of Societe Generale Assurances.

BANCASSURANCE 
AND DIGITAL 
DEVELOPMENT
THIERRY BOUSQUET 
Savings Technical Products.

DANIEL CHEVALIER 
High Net-Worth and Private 
Banking Clients.

MORJANE DE GALZAIN 
Digital Transformation and 
Customer Journey Management.

LAURENT JOURDAN 
Private Banking Development.

MARC JUILLARD 
Data Hub.

THOMAS LANCTUIT 
Protection Marketing.

RODRIGUE LECLERCQ 
Customer Experience 
and Communication.

ALEXANDRE LECOMTE 
Savings Marketing.

JÉRÔME LERICHE 
Innovation, Digital, 
and Customer Experience.

JÉRÔME LIÉGEOIS 
Innovation.

SÉBASTIEN SIMON 
Property and Casualty 
Tribe Mission Officer.

PASCAL THIRIET 
Sales Coordination.

PARTNERSHIPS 
AND CORPORATE 
DEVELOPMENT
FRÉDÉRIC BARROYER 
Group Retirement 
and Employee Savings.

FRÉDÉRIC COIN 
External Partnerships.

KARINE DESTRE-BOHN 
Steering and Sales Monitoring.

LAURENT DU BOIS 
Moonshot Insurance.

ARNAUD DE LA HOSSERAYE 
Employee Savings.

MARLÈNE PRADEILLES 
Group Partnerships.

ANTOINE TAVENEAUX 
Protection Actuarial.

INTERNATIONAL
PATRICE BÈGUE 
Germany.

LAURENT BRUNO 
Italy.

JEAN ELIA 
Luxembourg.

THIBAUT FRÉMY 
Poland.

ALEXANDRE MANCHET 
Deputy Managing Director 
of Sogelife.

JEAN-JACQUES PAVOT 
Support and Supervision.

THIERRY THIBAULT 
Czech Republic.

BENJAMIN TURQUIN 
Romania.

CUSTOMER 
RELATIONSHIP 
FRANCE
LAURENT BADUEL 
Property and Casualty 
Claims Handling.

JEAN-MICHEL CEDELLE 
Life Insurance Customer 
Relationship.

MONIA EL MALKI 
Personal Protection 
Customer Relationship.

ISABELLE GOLLIOT 
Operations.

VALÉRIE HUGUET 
Savings Customer 
Relationship.

PIERRE LE RUN 
Property and Casualty 
Customer Relationship.

RODOLPHE MARCEAUX 
Operations.

LAURENT SALANIÉ 
Transformation of Customer 
Relationship.

MANAGEMENT COMMITTEE AS OF 1 SEPTEMBER 2025

FINANCE, 
INVESTMENTS 
AND RISKS
ALAN BERTHELOT 
Purchasing, General Resources 
and IT Budget.

YANN DASPET 
Finances.

FRÉDÉRIC DUCREUX 
Group Assets, Liabilities 
and Financial Management.

DENIS HENKART 
Assets Allocation.

ÉRIC JOSEPH 
Investments.

YANN LE MAGUET 
Subsidiary Accounting, 
Support and Regulatory.

MARIE-JULIE LESTRAT 
Synthesis and Management 
Control.

GAËL LOAËC 
Risks.

RÉMI MADIGNIER 
Technical and General 
Accounting.

LAURIE MEYER 
Actuarial Supervision.

ALIX MIGDAL 
Synthesis and Financial 
Communication.

FRANÇOIS-GILLES DE SEDOUY 
Corporate Finance 
and Economical Studies.

ANNE-LAURE SIRAND 
Group ALM.

VICTORIA TUCKWELL 
Real Estate.

RESOURCES
CÉCILE CAUQUIL 
France Projects.

MARC DELAGE 
IT Production.

GAËLLE MORO 
RES Transformation.

NATHALIE REVIL 
Projects Planning 
and Commitments.

CHRISTOPHE TEILLOU 
Information Systems.

HUMAN 
RESOURCES
CATHERINE DE LA CROIX 
International Human Resources.

THIERRY LOUVEAU 
Cross-functional Human 
Resources.

ERIKA RAPP 
Customer Relationship France 
Human Resources.

CORPORATE 
SECRETARY
CAROLINE DA SILVA 
Public Affairs and Insurance.

CATHERINE
DESLANDES-PERUCCO 
Corporate and International.

HERVÉ FOUILLAND 
Compliance.

HERVÉ LASCOMBES 
Deputy Corporate Secretary.

GRÉGOIRE
REGNAULT DE LA MOTHE 
Internal Control.

MAHAMANE TOURÉ 
Corporate Social 
Responsibility.

REPORTING 
TO THE CEO
SABINE DE LATTRE 
Organisation, Processes 
and Transformation.

YANN LOUARN 
Internal Audit.

PHILIPPINE REDON 
Communication.

FRÉDÉRIC SALAÜN  
Chief of Staff to the CEO.

Find out more about 
our governance
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France
International

Our key figures

Results
CONTRIBUTION TO SOCIETE GENERALE 

GROUP NET RESULT
in million euros

20242023

358

393

+10%

NET BANKING 
INCOME

in million euros

20242023

620

674

+ 9%

COST TO INCOME 
RATIO

in %

20242023

21 22

+ 1 pt

TECHNICAL 
RESERVES

in billion euros

20242023

147 156

+ 6%

All variations are at current scope and exchange rates.

Savings life insurance
GROSS WRITTEN PREMIUMS

in billion euros

France
International

22%

78%

18.3

OUTSTANDINGS
in billion euros

126
135 132

136
146

2020 20222021

12%
12% 12%

11%
11%

88% 88% 88% 89% 89%

2023 2024

UNIT-LINKED
in savings life insurance 
outstandings at the end 

of 2024

40%

Protection
PROPERTY & CASUALTY PREMIUMS

in million euros

2020 20222021 2023 2024

26%
26%

25%
24%

21%

74% 74% 75% 76% 79%

726
781

836
906

981

PERSONAL PROTECTION PREMIUMS
in million euros

2020 20222021 2023 2024

1,060 1,060

27% 28% 22% 19% 17%

73% 72% 78% 81% 83%

1,0591,0911,063

Assets allocation

SOCIETE GENERALE ASSURANCES FRANCE ASSETS ALLOCATION
EXCLUDING UNIT-LINKED

BOND ASSETS
under management

73% 99 bn EUR
OFF ASSETS UNDER 

MANAGEMENT

BOND ASSETS
rated at least AA

47%

BOND PORTFOLIO BY ASSET TYPE

5% - Real estate

8% - Floating rate 
and inflation-linked 

bonds

7% - Other 
interest rate products

7% - Equity related

5% - Alternative assets

2% - Liquidity and other

66%
Fixed income 

BOND 
PORTFOLIO

BOND PORTFOLIO BY RATING

AAAAA A BBB Others

5%

42%

32%

20%

1%

BOND PORTFOLIO 
BY GEOGRAPHY

51% - France2% - Italy

6% - Netherlands

6% - United Kingdom
1% - Austria

2% - Belgium
3% - Spain

9% - United States

20% - Others

BOND PORTFOLIO 
BY COUNTERPARTY

5% - Public sector

25% - Non-financial 
Corporate 39% - Sovereign 

and related 
entities

28% - Financial 
Corporate

3% - Mortgage-Backed 
Securities
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Join us on

 Societe Generale Assurances

 @SG_Assurances

assurances.societegenerale.com
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